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L ouis Vuitton Launches La Beauté: Pat McGrath L eads
Maison’s L uxury Beauty Debut
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Louis Vuitton Enters Luxury Beauty with La Beauté Collection by Pat McGrath

After years of speculation, Louis Vuitton has officially stepped into the luxury beauty market with the launch of its
highly anticipated La Beauté collection. The move comes after five years of development and signals the brand’s
expansion into one of the most lucrative industries in the world.

For fashion houses of Vuitton’s scale, beauty is a natural extension—both as a revenue driver and as a way to expand
brand reach. The global makeup market is estimated at $43.6 billion in 2024, with projections climbing to nearly $46
billion by 2025, according to Fortune Business Insights. More broadly, the cosmetics sector is forecast to grow from
$424.7 billion in 2024 to $760.6 billion by 2034, as reported by Precedence Research.

At the creative helm of La Beauté is Dame Pat McGrath, DBE, one of the most influential figures in the beauty industry.
Her appointment underscores Vuitton’s ambition to seriously compete in the luxury cosmetics arena. The debut
collection includes 55 lipstick shades, a nod to the Roman numerals in Louis Vuitton's iconic LV monogram, alongside
balms and eyeshadows.

While the product range might appear similar to other luxury launches at first glance, the packaging sets it apart. The
designs reference Louis Vuitton's heritage, with collectible cases, miniature trunks, and intricate detailing that align with
the maison’s codes of craftsmanship.

The launch reflects a broader shift in luxury beauty, where cosmetics are positioned less as impulse purchases and
more as lifestyle and identity statements. Vuitton leverages its strength in storytelling and craftsmanship, while also
targeting a younger demographic engaged on platforms like Instagram and TikTok.

Competition in luxury beauty is fierce, with Prada, Hermeés, Valentino, and Gucci all entering the space in recent years.
Vuitton’s key advantage lies in its global visibility, legacy of craftsmanship, and unparalleled marketing reach.

Beauty consumers today demand not only high-performance products but also meaningful storytelling. With Pat
McGrath’s artistry at the forefront, Louis Vuitton's La Beauté could become a defining player in the luxury beauty
landscape.
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