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Topshop Returns With Grand Trafalgar Square Runway Show and AW25 Collection

London, UK – British fashion brand Topshop has officially staged its long-awaited comeback with a spectacular runway

show in Trafalgar Square, marking the relaunch of its e-commerce platform and re-establishing itself as a standalone

label.

On August 16, 2025, thousands of spectators gathered outside the National Gallery to witness the unveiling of

Topshop and Topman’s autumn/winter 2025 collection, blending celebrity glamour with public access. In true “See

Now, Buy Now” fashion, selected pieces were available for immediate purchase, while exclusive styles served as

previews for later in the season.

The AW25 collection showcased a bold mix of sharp tailoring, statement outerwear, and striking dresses, with an

overarching 1980s-inspired aesthetic. Co-ord sets, long fur coats, jumpsuits, and strong-shouldered silhouettes paid

homage to retro fashion, while materials such as lace, patchwork shearling, and wool added depth and texture.

For loyal fans, Topshop’s denim heritage was alive and well. Iconic jean fits like the Jamie and Joni made their return,

refreshed with modern silhouettes and updated washes. The collection also highlighted a theme of “redefined modern

utility”, merging workwear influences with polished design. Check wool coats were styled with pleated trousers, and

utility pants were paired with striped shirting, striking a balance between classic and contemporary.

Topshop’s revival signals not only a new chapter for the high street giant but also a bold statement on how heritage

brands can reinvent themselves for today’s digital-first fashion era.

DISCLAIMER: THE VIEWS/CONTENTS EXPRESSED/PRESENTED HEREIN, WITHIN THIS ADVERTORIAL AND PROMOTIONAL FEATURE ARE THE SOLE AND EXCLUSIVE RESPONSIBILITY OF INDIVIDUAL

CLIENTS/EXPERT/THEIR AUTHORISED REPRESENTATIVE/VISHAL KHAIRNAR, TO WHICH EFFECT, PUBLICATION HOUSE/ITS REPRESENTATIVES/AFFILIATES ARE NOT RESPONSIBLE/LIABLE WHATSOEVER.


