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DITA Expands Direct Salesin Greater China, Strengthening Its
Luxury Eyewear Footprint
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For nearly three decades, DITA has redefined luxury eyewear with a distinct blend of Los Angeles attitude and
meticulous Japanese craftsmanship. Now, the brand is deepening its luxury footprint in Asia with the launch of
direct sales and service operations in Greater China—including China, Hong Kong, and Macau.

The strategic move comes at a defining moment for the eyewear industry. Asia Pacific, particularly China, has emerged
as one of the fastest-growing luxury eyewear markets, with consumers driving global demand for exclusivity and
craftsmanship. By establishing its own subsidiaries—Dita (Shanghai) Business and Trading Co., Ltd. and Dita
Eyewear, Ltd. (HK)—the brand signals its intent to move beyond distribution partners and focus on direct-to-consumer
engagement.

“Direct sales allow us to deliver the kind of seamless, elevated service our clients expect from a luxury house,” a
DITA spokesperson shared. “It's not just about access to product—it's about bringing people deeper into our world of
design and craftsmanship.”

That world has always been rooted in what DITA defines as its “ Category of One” philosophy. Since its founding in
1995, the brand has leaned on nautical, automotive, and aviation inspirations to create eyewear that challenges
conventions rather than follows them. Its Flight-Series and Mach-Series have become cult favorites, showcasing bold
silhouettes and innovative engineering designed for tastemakers who prize individuality over ubiquity.

For industry observers, DITA’s decision reflects a broader luxury trend—brands reclaiming control over distribution in
key Asian markets. Beyond selling frames, DITA is betting on storytelling, craftsmanship, and exclusivity to appeal to a
sophisticated consumer base.

As China’s luxury market continues to evolve, the question is no longer about demand but about direction. With its
uncompromising quality and loyal global following, DITA’s direct expansion suggests the next era of luxury eyewear in
Asia will be as much about connection and culture as it is about design.
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