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Siddhant Chaturvedi as Max Fashion’sFirst Male Brand
Ambassador
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In a significant move that perfectly captures the zeitgeist of contemporary India, Max Fashion has announced Siddhant
Chaturvedi as its first male brand ambassador, marking a notable departure in the brand’s ambassador culture and
expanding its reach to Gen Z and millennial audiences.

A Bold New ldentity for Max Fashion

The campaign—boldly titled “How New Is Your New?” —positions Max as a fashion brand that’s agile, accessible, and
in step with the speedy evolution of personal style today. With fresh styles launching every week, the brand’s strategy
caters to an audience that craves frequent reinvention over seasonal wardrobes.

What sets Max apart in the competitive fast-fashion landscape is not just the volume of releases—over 520 stores
across 210 Indian cities and a growing online presence—nbut its commitment to affordability and cultural resonance. By
choosing Siddhant, the brand aligns with a generation that values authenticity, creativity, and versatility.

Siddhant Chaturvedi: The Face for a Free-Spirited Generation

Siddhant’s appeal lies in his ease—he’s effortlessly stylish, culturally fluent, and unafraid to shift between roles and
moods. “I'm different on set, in the gym, and with friends. Max understands that you shouldn’t chase fashion—it should
keep up with you,” he remarked, encapsulating the campaign’s ethos.

Sumit Chandna, Deputy CEO of Max Fashion, underscored the alignment: “Siddhant embodies the creativity,
confidence, and versatility of India’s youth.” Indeed, with Max aiming to mirror the “scroll-savvy” nature of modern
consumers, Siddhant is a fitting face for a “younger, sharper” iconography.

A Strategic Pivot in Brand Representation

Historically, Max Fashion’s representative beacon included names like Kalki Koechlin and Alaya F, each symbolizing
different facets of Indian youthfulness—Kalki with depth and individuality, Alaya with spirited Gen Z energy. Siddhant
joins them as the embodiment of contemporary cool: dynamic, modern, and socially fluent. Together, they form a well-
rounded mosaic of India’s evolving fashion identity.

This assembly underscores Max’s ambitious pivot: to not merely echo trends, but to capture the layered realities of a
nation comfortable shifting from streetwear to red-carpet looks and back, with ease and authenticity.

Campaign Messaging: Style That Evolves with You



The tagline “How New Is Your New?” provocatively invites shoppers to rethink the permanence of their wardrobe
choices. It suggests fashion as a living, breathing entity—reflective of who you are in that moment. This fluid, feed-
influenced philosophy underscores Max’s approach: offering styles that keep pace with its audience’s mood, identity,
and self-expression. What This Means for Siddhant’s Trajectory

For Siddhant, this collaboration is more than a commercial endorsement—it's an alignment with his persona as a
forward-moving creative, continuously reinterpreting his image. Between his breakout as MC Sher in Gully Boy and
compelling performances in Gehraiyaan and Kho Gaye Hum Kahan, Siddhant’s trajectory has always been about
layering complexity over charm.

Becoming the first male face of a retail powerhouse like Max gives him a unique cultural footprint—bridging fashion,
cinema, and digital youth culture. It further reinforces how fashion and performance art increasingly intersect in the age
of self-branding and self-expression.
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