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COS (short for Collection of Style) is set to make its much-anticipated debut in India. The London-based fashion brand,

part of H&M Group, plans to open its first Indian boutique in New Delhi during Autumn-Winter 2025. This marks the

beginning of a new chapter as the brand brings its minimalist design ethos to a fresh cultural landscape.

What COS Brings to India

Known for its elegant ready-to-wear collections, COS focuses on craftsmanship, longevity, and functionality. The brand

operates in over 239 global stores and maintains a philosophy of elevated design grounded in timeless appeal.

At its India debut, the first store will showcase both the Autumn-Winter 2025 and Spring-Summer 2025 collections.

Expect modern tailoring, sculptural silhouettes, and a quiet luxury aesthetic tailored for everyday wear.

Design Vision and Cultural Dialogue

COS’s Design Director, Karin Gustafsson, views entering India not as a bold minimalism imposition, but as a creative

dialogue. She described India as vibrant and layered—an ideal canvas for COS’s subtle elegance.

She emphasized that COS doesn’t overpower its wearers, but empowers them: “We don’t want the collection to take

over the person… Our pieces are versatile.” This philosophy aligns with Indian styling norms that layer bold jewelry with

neutral wardrobe bases.

Craftsmanship, Sustainability, and Longevity

COS stories revolve around enduring design, resisting trend-driven cycles. Gustafsson emphasized the importance of

emotional connection—pieces meant to be worn, stowed, or passed on.

The brand’s focus on varied textures—from cashmere to brushed wool—resonates with India’s rich textile heritage.

Sustainability and quality underpin the design ethic.

The Store Launch: New Delhi Boutique

The first Indian COS store will open in New Delhi in Autumn-Winter 2025. This launch provides Indian customers their

first physical access to the brand’s collections and immersive retail experience.

This move is part of a wider global expansion strategy from its beginnings in 2007, now spanning 48 markets and 239

physical stores.

Global Context & Industry Position

Globally, COS sits at the crossroads of minimalism and accessible luxury. It emphasizes modernity aligned with long-

lasting fashion.



As a brand renowned for clean lines and practical elegance, its Indian launch arrives at a moment when consumers

increasingly value versatile, well-made wardrobe staples.

Anticipation Among Fashion Enthusiasts

Industry insiders and fashion aficionados eagerly await the debut of COS in India. The launch signals growing demand

for understated elegance and a shift from high-octane fashion trends toward everyday sustainable style.

The brand’s arrival also reflects India’s evolving luxury landscape—where design heritage, wearability, and global appeal

intersect.
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