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Tokyo Fashion Week Celebrates 20 Years of Innovation and Global Reach

As the 20th edition of Tokyo Fashion Week draws to a close, the milestone offers a moment to reflect on how Japan’s

premier fashion event has transformed since its inception. This season, themed “Be The Seam That Connects The

World – JFW 20 + 20,” the event celebrated its history while setting its sights firmly on the future.

Organised by the Japan Fashion Week Organisation (JFWO), the anniversary year has highlighted both the

challenges and triumphs that shaped Tokyo Fashion Week into a global platform for creativity and innovation.

? Key Milestones in Tokyo Fashion Week’s Journey

2005: The Beginning – The JFWO was founded to unify Japan’s fashion industry and establish a globally

recognized platform.

2010: Going Global – A five-year partnership with IMG Fashion expanded Tokyo’s international presence.

2011: Mercedes-Benz Sponsorship – The event was rebranded as Mercedes-Benz Fashion Week Tokyo,

elevating its global profile.

2014: Tokyo Fashion Award – Launched to spotlight emerging Japanese designers with international runway

opportunities.

2016: Amazon Partnership – Introduced Amazon Fashion Week Tokyo, with consumer-facing innovations like

“see-now-buy-now.”

2019: Rakuten Sponsorship – Marked a new era of tech-driven support for local designers under Rakuten

Fashion Week Tokyo.

2020: Pandemic Pivot – Digital showcases and the “By R” initiative kept the spotlight on Japanese talent amid

global disruption.

2022: JFW Next Brand Award – Added to JFWO’s support ecosystem for emerging designers.



2024: International Collaborations – Partnerships with Tranoï and Pitti Uomo reinforced Tokyo’s role as a

global fashion hub.

? 2025: The Anniversary Year

For its 20th anniversary, JFWO has introduced significant structural shifts:

Digital shows were removed from the schedule, returning focus to physical showcases across three categories:

Official Designer Shows – headline events by established names.

Partnership Shows – collaborations with global and national institutions.

Incubation Shows – spotlighting students and fashion schools.

The Tokyo Fashion Award was restructured to offer two years of support to winners, including pop-ups at 10

Corso Como in Seoul and Paris Fashion Week.

This season also saw renewed global attention with Paul Smith’s participation, reflecting the event’s growing

international relevance.

? Looking Ahead

From its humble beginnings to its current status as a major stop on the international fashion calendar, Tokyo Fashion

Week has consistently championed Japanese design, craftsmanship, and innovation.

As JFWO embraces its next chapter, its mission remains clear: to serve as a bridge between Tokyo’s distinct fashion

identity and the wider world, ensuring the next generation of Japanese designers has a global stage.
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