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Topshop and Topman Return to the High Street

After years away from physical stores, Topshop and Topman return to the high street with a new partnership with

John Lewis. The move marks a big moment for British retail. Fans can once again browse and shop the brands in

person, rather than only online.

John Lewis confirmed that it will stock Topshop and Topman in select stores. The step strengthens its fashion offering

while reviving two of the UK’s most recognizable brands.

From Arcadia Collapse to ASOS Acquisition

Topshop and Topman were once pillars of the high street under Sir Philip Green’s Arcadia Group. But the brands

collapsed in 2020 as shopping habits shifted during the pandemic.

In 2021, ASOS purchased Topshop, Topman, Miss Selfridge, and HIIT for £330 million. That deal saved the labels but

ended their physical retail presence. For shoppers, it meant a purely online experience and the loss of a familiar high

street staple.

Now, the partnership with John Lewis offers a second life. It combines ASOS’s digital strength with John Lewis’s

physical reach.

Why John Lewis?

John Lewis has been reshaping its fashion strategy to appeal to younger customers. Stocking Topshop and Topman

in-store is part of this push.

The move helps both brands. For John Lewis, it attracts younger, style-conscious shoppers. For ASOS, it creates a

physical space where customers can try on sizes and see collections before buying.



What Shoppers Can Expect

Dedicated Topshop and Topman areas will appear in John Lewis stores across the UK. Collections will include:

Signature denim, tailoring, and occasionwear.

Seasonal edits and trend-led pieces.

Limited-edition drops designed for in-store excitement.

The full range will also remain available on ASOS and John Lewis’s websites, ensuring a seamless shopping

experience.

Industry Reaction

Fashion analysts have welcomed the move. Many see it as a smart way to tap into both nostalgia and new demand.

Millennials remember the brands’ golden years, while Gen Z shoppers are drawn to their trend-led edge.

The strategy also helps fight competition from fast fashion giants like Shein and Boohoo. By offering both online

convenience and in-store experiences, the brands gain an advantage in today’s crowded market.

A New Era for Topshop and Topman

The Topshop and Topman return to the high street is more than a retail deal. It is a cultural revival. For years, the

brands shaped British style, influencing everything from celebrity looks to youth culture.

Now, with John Lewis as a partner, they are positioned to reclaim part of that legacy. By combining affordability, style,

and accessibility, Topshop and Topman may once again become must-visit fashion destinations.

For more style updates & exclusive fashion stories follow indiafashionicon.com
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