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Mumbai-born designer Chandan Allen officially introduced The Sancy in India, offering premium ready-to-wear designed

for modern elegance.

She trained at Central Saint Martins in London, blending European techniques with Indian heritage throughout The

Sancy’s first collection.

Design Philosophy: Timeless Silhouettes & Subtle Luxury

The Sancy emphasizes enduring silhouettes, tailoring precision, curated palette, and understated luxury, avoiding trend-

chasing for lasting style.

Moreover, collections embrace heritage craftsmanship, each piece reflecting Allen’s journey across Mumbai, London,

Cape Town, now California.

Sustainability and Ethical Production

Importantly, The Sancy commits to sustainability: producing in its Mumbai factory, controlling quality and minimizing

environmental impact.

Furthermore, this digital-first label rejects fast fashion, instead prioritising responsible sourcing, longevity, and

transparency across production processes.

Targeting fashion consumers who appreciate elegance and functionality, The Sancy designs for women needing

versatile, stylish garments for varied occasions.

Also, pieces suit both professional and leisure contexts—dresses, tops, trousers balanced to carry across workdays and

weekends effortlessly.

Digital-First Launch Strategy

The Sancy launched as digital-first in India, leveraging online presence before stepping into physical retail spaces

strategically.

Subsequently, this approach allows broader reach, immediate feedback, and agility for refining collections based on

consumer response.

Although California-based, Allen remains deeply rooted in India, weaving textile traditions, artisan techniques, cultural

aesthetics into international fashion narratives.

Consequently, The Sancy resonates globally while respecting local craftsmanship—it elevates handloom fabrics and

weaving heritage with modern cuts.

Challenges and Future Outlook



However, premium ready-to-wear brands face challenges like pricing sensitivity, supply chain resilience, and maintaining

artisanal quality at scale.

Nonetheless, Allen plans selective expansion, deeper community engagement, and evolving design innovation to meet

India’s growing luxury segment demands.
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