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NYFW Faces Identity Crisis as US Designers Flock Overseas: Can Reform Save Its Future?

New York, September 2025 — Once hailed as the beating heart of American fashion, New York Fashion Week
(NYFW) is facing an identity crisis. With more American designers opting to show overseas, the Spring/Summer
2026 season wrapped on a quieter note, raising pressing questions about the event’s relevance and future.

?? Designers Look Abroad

From Carolina Herrera staging its SS26 runway at Madrid’s Plaza Mayor to Thom Browne, Rick Owens, and The
Row choosing European stages, the exodus of big names continues. Even Ralph Lauren opted for a private off-
calendar showcase in Manhattan, while brands like Tommy Hilfiger and Helmut Lang were absent altogether.

For many, showing abroad means premium positioning, stronger press coverage, and better consumer
engagement — factors that NYFW is struggling to deliver.

? Rising Costs & Venue Fragmentation

Once centralized at Bryant Park, NYFW now sprawls across Manhattan and Brooklyn, creating logistical headaches
and skyrocketing expenses. With runway budgets ranging from $125,000 to over $300,000, smaller and emerging
designers are increasingly priced out, redirecting resources to digital campaigns and influencer activations.

The lack of government support has worsened the situation. While NYFW generates nearly $900 million annually for
the city, it receives little public funding compared to Paris or Milan, where municipal backing helps sustain global
prestige.

? CFDA Reform Efforts

In response, the Council of Fashion Designers of America (CFDA), led by Steven Kolb, has launched reform
initiatives. In partnership with KFN, NYFW introduced the Venue Collective — ten cost-free, centrally located spaces
around 34th Street, designed to reduce expenses and revive accessibility.

There are also discussions of consolidating NYFW’s biannual schedule into a single annual September edition, a
move that could streamline costs but risks resistance from legacy brands.

? A Global Fashion Shift



Industry experts note that NYFW's challenges mirror broader fashion upheavals: reduced consumer spending, supply
chain issues, and shifting celebrity-influencer dynamics. With designers increasingly looking to Europe’s cultural
and financial backing, NYFW must prove its ability to remain a magnet for creativity and commerce.

As Kolb said at the Rockefeller Center kickoff: “Fashion is a force that connects people, drives inspiration, fuels culture,
powers business, and above all, champions creativity first.” But the real question remains—will creativity be enough to
keep New York at the center of fashion’s global stage?
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