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The Spring/Summer 2026 season has been billed as one of the most exciting in recent memory — not just because of
the 15 high-profile debuts across 16 designers, but also because of the way brands are choosing to build
anticipation. With the collections now underway, the industry is finally moving past speculation and teaser talk into real
runway energy.

But before the models even hit the catwalk, this season has been dominated by a new wave of “soft launches” and
teaser tactics — turning Fashion Week into something akin to a Hollywood premiere or music album rollout.

Teasers Take Center Stage

Designers and houses have had to cut through the noise of a hyper-saturated attention economy. Instead of relying
solely on celebrity placements, many brands turned to teaser content:

¢ Jil Sander released a full music video to set the mood.

o Loewe teased its new direction with Instagram storytelling by Jack McCollough and Lazaro Hernandez.

e Gucci dropped a 33-minute star-studded film previewing the collection before the runway.

e Dior leaned into celebrity power, releasing campaign shots starring Mia Goth, Mikey Madison, and Greta Lee.
e Bottega Veneta, true to its mysterious brand identity, sent out an abstract “green liquid” teaser via email.

These moves reflect tactics from film and music industries, where anticipation is almost as important as the final
release. Yet in fashion, the balance is delicate — reveal too much, and the runway loses its impact; reveal too little, and
you risk being ignored.

The Debate Around Fashion Teasers

While teasers heighten anticipation, they also invite immediate online discourse. Take Dior’s Venice Film Festival
dresses or Dario Vitale’s pre-campaign for Versace, which sparked waves of commentary before his Milan debut. In
a digital-first era, even whispers become global conversations overnight.

For brands, the question remains: does a 15-minute runway presentation hold the same power for audiences today, or
does a viral red-carpet stunt or teaser campaign generate more cultural buzz?

The New Front Row



What's certain is that the mystique of fashion is shifting. Once reserved for editors and buyers, the industry is now
fully public, with fans dissecting every teaser and trailer like Marvel enthusiasts spotting Easter eggs. As SS26
continues, the tug-of-war between secrecy and spectacle will define how debut designers are remembered.

One thing is clear: in 2026, the runway doesn't just start when the lights dim — it begins with the teaser.

For more style updates & exclusive fashion stories follow indiafashionicon.com
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