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Street-wear meets pop culture nostalgia as True Religion and Von Dutch join forces for a limited-edition holiday

collection. The collaboration merges the DNA of both brands—bold stitching, baggy silhouettes, statement logos—with

fresh design energy. 

True Religion’s creative lead, Tina Blake, explains they weren’t simply “reviving” the past but rather “mixing legacy and

new in a way that feels completely fresh.”

Design Highlights & Aesthetic

The capsule collection leans into peak Y2K motifs: washed-fleece sweatshirts, oversized hoodies, low-rise jeans, varsity

jackets, cropped baby tees—all reworked with flame graphics, rhinestones and dual-brand logos. 

For instance, one standout piece is the True Religion x Von Dutch Logo Baggy Sweatpant: loose cut, drawstring waist,

prominent dual branding.

Cultural Impact & Strategy

This collaboration is more than a fashion drop—it’s a cultural signal. Kristen D’Arcy, Chief Marketing Officer at True

Religion, states the partnership “represents the evolution of two cultural forces that helped define a generation.”

The campaign draws on influencer and pop-culture strategies, featuring reality-TV personalities to connect the nostalgia

of early-2000s fashion with today’s social-media savvy consumer.
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