INDIA FASHION ICON MAGAZINE

Wedding-Ready Fashion Unveiled with Shoppers Stop
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The wedding season in India just received a high-style update. Shoppers Stop recently launched its wedding-wear
campaign, “India Weds with Shoppers Stop”, featuring a fashion showcase in New Delhi that brought together
couture, culture and celebration under one roof.

A Multi-Mood Fashion Journey

The event didn’t just spotlight bridal wear—it presented a series of curated “look segments” designed for every major
wedding moment. Attendees and fashion watchers were treated to:

e Haldi & Mehendi — Vibrant colours and playful silhouettes celebrated the joy and ease of daytime rituals.

e Sangeet — Glittering finishes, fluid drapes and nightlife-ready ensembles captured the energy of the dance-filled
night.

e Cocktail & Reception — Sophisticated fabrics, contemporary cuts and elevated eveningwear set the tone for
modern celebrations.

¢ Wedding Ceremony — Traditional craftsmanship met current aesthetics in the finale segment, bringing timeless
artistry into the present.

Retail Innovation Meets Celebration

More than a simple fashion show, Shoppers Stop’s initiative tapped into deeper retail strategy. By positioning itself as
“the one-stop destination for the wedding tribe,” the brand showcased how weddings—in all their colour and
festivity—have become a cornerstone of fashion consumption.

Exciting perks did more than draw interest—they turned engagement into action. Attendees and shoppers gained access
to:

¢ Personalized styling via a wedding-focused “Personal Shopper” service.
¢ Exclusive offers and high-value rewards for top spenders.

¢ A broad mix of brands and categories—from apparel and accessories to beauty, footwear and jewellery—all
aligned under the wedding-wardrobe umbrella.
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