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Italian luxury brand Prada has unveiled a new accessory: a metal safety-pin brooch, priced at approximately US $775

(about ?68,000–?69,000).

The accessory is reportedly a straightforward safety pin form, wrapped in crochet-style thread and finished with the

Prada triangle-logo charm.

Design Details & Aesthetic

The pin comes in three colour-thread options (such as baby-pink/pistachio green, orange/brown combinations)

and is made of polished metal.

Though functionally reminiscent of a household object, the piece works as a brooch—intended to be worn visibly

as a statement accessory.

The branding (Prada logo charm) and the framing of the object as “luxury” play a significant role in its positioning.

Reaction: Luxury vs Utility

The reaction on social media and among fashion-watchers has been strong:

Many online users criticised the pricing, pointing out that standard safety pins retail for just a few rupees in India.

Comments such as “My grandma could do it better” reflect skepticism about the value proposition.

At the same time, proponents of luxury argue that the piece is less about “pin” and more about brand-story,

exclusivity and collector appeal.

What This Signifies for Luxury Branding

This launch reflects several broader trends in luxury and fashion:

A shift toward everyday objects reimagined as luxury accessories—transforming utility-items into high-fashion

statements.

The increasing importance of brand narrative over material value: the premium is not just for metal or thread,

but for the brand stamp, design context and cultural signalling.



A test of consumer tolerance for high pricing in fashion—how far brands can push the concept of what

constitutes a luxury good before backlash sets in.

Implications for the Market & Consumers

For consumers: This accessory may appeal to brand-loyal luxury buyers who value symbolism and exclusivity

more than functional utility.

For the market: The piece may attract publicity (whether positive or ironic) and help Prada stay in the

conversation. Especially in younger, social-media-driven audiences.

For branding strategy: It represents a high-risk/high-visibility move—if adopted and seen as bold, it enhances

“innovative luxury.”
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