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Galeries L afayette & Aditya Birla' s First Flagship Store Opens
8th Nov

The renowned French luxury department-store brand Galeries Lafayette, in partnership with Aditya Birla Fashion and
Retail Ltd., is set to open its first-ever Indian flagship store in Mumbai on 8 November 2025. The store will occupy
approximately 90,000 sg-ft in the historic Turner Morrison and Voltas House buildings in Kala Ghoda.

A Curated Destination for Global Luxury

With over 250 global designer and luxury ready-to-wear labels, the new store aims to bring an international shopping
experience to Mumbai. Beyond fashion, the flagship will house beauty, skincare, perfumes, accessories and streetwear
for both men and women, signalling a broad and inclusive luxury offering.

Experience-Driven Retail

Therefore in a culturally rich district of Mumbai, the space designed by London-based Virgile + Partners. In addition to
rich brand offerings, the flagship store will boast private lounges, concierge services and a rotating events
calendar—signalling that this is as much a lifestyle destination as a retail space.

Strategic Implications for the Indian Luxury Market

Aditya Birla’'s CEO of International Brands, Sathyajit Radhakrishnan, remarked that “India today is shaping a new global
language of luxury — one defined by culture, confidence and contemporary expression.” This opening reflects shifting
luxury-consumption patterns in India: discerning consumers who are globally aware, digitally connected and seeking
experiences that go beyond product alone.

This landmark collaboration marks a significant moment in Indian retail—bringing the legacy of a 130-year-old French
department-store into the heart of Mumbai. As luxury retail evolves toward immersive experiences and curated
encounters, the Galeries Lafayette Mumbai flagship stands as a harbinger of what the next generation of high-end
shopping will look like in India.
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