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Dan Bilzerian Unveils Luxury Grooming Line Alister
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Internet sensation and social-media mogul Dan Bilzerian has taken a new turn into men’s grooming with the launch of
his brand Alister. Founded on the principle of “Art of Confidence,” Alister aims to combine luxury grooming with
functional science—namely through its signature “Pheroboost™” infusion.

Bilzerian says his impetus for entering the grooming space came from his own frustration with available products:

“l couldn’t find products | really liked... | realised | also want to help someone build their confidence with the
help of pheromone boosters.”

What Pheroboost™ Promises

Central to the Alister line is Pheroboost™, a proprietary blend claimed to adjust to the body’s chemistry, stimulate
natural pheromone production, and thereby elevate physical attraction and confidence.

In addition, the formulation is positioned as premium and clean: vegan, cruelty-free, sulfate- and paraben-free. The
brand emphasises both performance and ethical credentials.

Positioning & Market Strategy

Alister is positioned against traditional men’s grooming brands (e.g., Axe, Calvin Klein) by rising above “just a body
spray.” Instead, Bilzerian frames it as a confidence-tool for men who want to look, smell and feel their best.

The brand launch event included a luxury dinner in Los Angeles featuring influencers, hinting at the target clientele:
style- and status-conscious men who view grooming as part of personal branding rather than mere hygiene.

Why This Trend Matters

e Men’s grooming is evolving: The move from basic hygiene to curated, performance-oriented and image-focused
products is clear.

¢ Influencer-driven brands: Bilzerian’s personal brand lends immediate credibility and visibility to Alister, reflecting
how personalities are shaping categories.

e Functional luxe: The combination of stylish packaging + claimed science (“pheromones”) shows luxury grooming
is leaning into both aesthetics and performance.



e Ethical grooming: Vegan and cruelty-free credentials are no longer niche—they’re becoming baseline
expectations, even in men’s grooming.

Key Takeaways for Beauty Professionals

o Whether you specialise in make-up or grooming, note the power of narrative. Alister doesn’t just sell body
wash—it sells confidence via “pheromones.”

e Packaging + positioning matter: High-end claims and stylish design help premium perception, even in everyday
categories.

¢ Niche and differentiator: While many grooming brands exist, Alister differentiates via the “pheroboost”
claim—find what makes you different.

e Cross-category inspiration: Even if you're in make-up or hair, the principles hold—blend craft + story + ethics to
stand out.
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