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Apoorv Sen, currently the Chief Operating Officer (COO) at Iconic Fashion, has emerged as a key strategist in India’s

premium fashion retail space. With over 16 years of industry experience, Sen seamlessly blends business management

with trend forecasting to drive both growth and innovation.

Under his leadership, Iconic Fashion has expanded its footprint by partnering with well-known global and premium

brands such as GANT, True Religion, Antony Morato, Bugatti, and Kendal & Kylie.

Strategic Vision

Sen’s academic foundation includes a Master’s in Fashion Management, equipping him with the analytical tools to

navigate an increasingly competitive retail market. Over the years, he has leveraged this knowledge to align Iconic

Fashion’s brand portfolio with evolving consumer preferences, ensuring that the company remains relevant in a fast-

changing environment.

He is known not just for driving revenue, but also for prioritizing customer experience. By emphasizing curated

selections, thoughtful merchandising, and operational excellence, Sen has helped transform Iconic into more than a

retailer. However instead, a destination for discerning fashion consumers.

Challenges & Opportunities

Despite the opportunities in India’s premium market, Sen recognizes the pressures that come with expansion. Increasing

competition, rising customer expectations, and the need for seamless omnichannel operations are all part of his daily

challenge. Nonetheless, he has shown a clear commitment to balancing growth with authenticity.

By constantly evaluating market trends and consumer behaviors, Sen ensures that Iconic Fashion’s growth is strategic

rather than reactive. His emphasis on data-driven insights — combined with his fashion sensibility — has positioned the

company to navigate macroeconomic headwinds.

Industry Influence & Thought Leadership

Apart from his operational role, Sen is an influential voice in the fashion business community. He has participated in

prominent forums such as India Fashion Forum, where he speaks on integrating creativity with commercial strategy.

His presence underscores a broader shift in Indian fashion retail: senior executives who not only run operations but also

shape long-term brand identity. Through his work, Sen is helping illustrate how premium fashion can be both aspirational

and accessible. Without compromising on strategic rigor.

Looking forward, Sen’s priorities likely include strengthening omnichannel capabilities, deepening brand partnerships,

and leveraging data analytics to anticipate consumer trends. Given his track record, he’s well-placed to guide Iconic



Fashion through a phase of thoughtful, sustainable expansion.
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