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Jaywalking — the Indian streetwear label that has become a favourite among urban youth — was launched in 2019 by

creative entrepreneur Jay Jajal. What began as a personal pursuit to wear clothing that reflected his own lifestyle and

aesthetic has grown into one of India’s most talked-about fashion brands, blending art, culture, and fashion in bold new

ways.

Standing out in a fashion landscape often dominated by formal and traditional wear, Jaywalking has carved a niche by

embracing gender-fluid designs, oversized silhouettes, and artistic expression that resonates with a new

generation of fashion followers.

From Personal Vision to Fashion Movement

Jajal’s journey started from a simple idea: create clothes that spoke to individuality and comfort. Growing up in Mumbai

with a family connected to textiles, he developed a passion for fashion early on and pursued studies abroad before

returning home to launch his label.

He noticed that while streetwear culture was global, India lacked brands that truly represented local creativity and

identity. Encouraged by this opportunity, he began designing pieces that blended hip-hop influence, bold graphics,

handcrafted details, and artisanal techniques that set Jaywalking apart from typical casual wear.

Art-Driven Aesthetics and Experimentation

The brand’s aesthetic centers around deconstruction, experimentation, and original artwork, often inspired by Jajal’s

own paintings and creative explorations. Original prints, hand embroidery, and unique patchwork give Jaywalking

garments an individualistic edge that appeals to fashion-forward consumers.

Rather than following a traditional seasonal cycle, Jaywalking releases limited-edition “drops” — a concept that has

fuelled buzz and exclusivity within the fashion community.

Rapid Growth and Cultural Impact

Since its inception, the brand has swiftly expanded from Instagram-only drops to having its own online presence and

store spaces in key urban markets. Its appeal caught the attention of trendsetters and even celebrities — including

Bollywood star Ranveer Singh, who was seen sporting Jaywalking pieces during promotional events.

Jaywalking’s bold silhouettes — from oversized jackets and utility trousers to graphic tees and denim — reflect a new

wave of Indian fashion that embraces comfort, individuality, and cultural mixing.

Defying Norms and Inspiring Youth



By blending art with apparel, Jaywalking has become more than just a clothing label — it has evolved into a movement

that celebrates self-expression and creative freedom. The brand’s inclusive design ethos and gender-neutral

offerings have resonated with young consumers seeking alternatives to mainstream fashion.

Jajal’s story underscores how passion, artistic vision, and cultural intuition can help build a fashion brand that not only

sells clothing but also inspires identity and community — a noteworthy addition to India’s increasingly vibrant fashion

ecosystem.

For more style updates & exclusive fashion stories follow indiafashionicon.com
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