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French beauty giant Yves Rocher has announced a strategic partnership with India’s leading beauty and lifestyle retail

platform Nykaa, marking its official entry into the fast-growing Indian market scheduled for June 2026. This move is part

of Yves Rocher’s broader international expansion strategy and reflects India’s rising importance as a major beauty

destination.

Founded in 1965 in La Gacilly, France, Yves Rocher is a global cosmetics brand known for its dermo-botanical and

plant-based beauty products. The company operates in nearly 90 countries worldwide with more than 3,000 stores

and a reputation for combining natural ingredients with scientific expertise.

Under the partnership with Nykaa, Yves Rocher will introduce around 100 skincare and haircare products across

Nykaa’s online platforms and physical stores in key Indian cities. The phased launch will showcase the brand’s core

“from plant to skin” philosophy, emphasising natural formulations and botanical efficacy—attributes that resonate with

Indian consumers increasingly seeking clean, effective beauty solutions.

Among the flagship offerings set for the Indian rollout is Glow Energie, a range designed to meet the radiance and

skincare needs of consumers aged 25–35, positioning Yves Rocher as a strong contender in the natural and sustainable

segment of India’s beauty market.

Nykaa, a publicly listed Indian beauty and fashion retailer founded by Falguni Nayar, has rapidly expanded its portfolio

of both global and homegrown brands. The company serves millions of customers through its app, website and more

than 265 stores, making it a strategic partner for international brands entering India.

Executives from both companies have praised the alliance. Yves Rocher’s leaders highlighted the brand’s scientific and

botanical strengths as a differentiator, while Nykaa’s beauty leadership emphasised strong consumer anticipation for

the French brand’s arrival.

India’s beauty and personal care market is projected to continue robust growth, particularly in the natural and organic

beauty category, which is expected to expand faster than conventional segments.
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