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India’s festive e-commerce scene continues to expand its footprint as consumers across the country embrace online

shopping during major celebrations. Traditionally a peak period for digital retail platforms, this year’s festival season has

reflected not only higher sales volumes but also an evolving set of consumer behaviours and preferences,

particularly in fashion categories.

According to industry observers, e-commerce platforms are experiencing a broader geographical reach, with tier-2 and

tier-3 cities emerging as key growth engines as more shoppers gain internet access and adopt online purchasing as

part of their festive routine.

Fashion Leads the Festive Buying Wave

Fashion has emerged as a standout category during the festive e-commerce surge, driven by strong demand for ethnic

wear, wedding collections, and seasonal trends. Platforms like Myntra reported record engagement, with millions of new

customers joining during their major festival sales events, showcasing fashion’s dominance in festive online shopping.

The fashion category’s growth is supported by both traditional apparel and evolving styles such as fusion and Indo-

western wear, appealing to younger shoppers who blend cultural aesthetics with contemporary trends. Regional demand

also reflects ethnic fashion’s popularity across smaller cities, highlighting online retail’s role in democratizing access

to diverse style options.

Broader Trends Shaping Festive E-Commerce

Analysts note several broader patterns influencing the festive e-commerce landscape:

Surge in Participation Across Regions: Non-metro shoppers are now driving a significant portion of festive

orders, reflecting deeper e-commerce penetration beyond major urban centres.

Age-Diverse Consumer Base: Young consumers are particularly active in fashion and lifestyle categories,

influenced by digital trends and social commerce discovery.

Quick Commerce and Last-Minute Purchases: Faster delivery options are reshaping buying behaviour, with a

substantial share of purchases driven by instant needs and impulse buys.

Rise in Practical and Aspirational Spending: While essentials like home décor and gadgets see strong interest,

discretionary fashion items remain a priority for festival celebrations.



Small Towns and Digital Inclusion Driving Growth

Data from various retail studies show that smaller towns and emerging cities have become central to festive e-commerce

growth. Platforms report that shoppers from cities including Jaipur, Lucknow, Coimbatore, and Vijayawada contributed

heavily to order volumes this season, especially in fashion and beauty categories.

This shift reflects a growing digital literacy and preference for online convenience, as well as improving logistics

that connect remote regions to major digital retail networks.

What’s Next for Festive E-Commerce

Industry experts expect the festive e-commerce momentum to continue beyond traditional peak periods. With fashion

leading the way and technology-driven shopping experiences (like personalised recommendations and social

commerce) reshaping how consumers discover products, online retail platforms are likely to maintain strong

engagement throughout the year.
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