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The global fragrance industry is experiencing a major boom, with sales showing robust growth and consumer demand

hitting new highs. In 2025, the worldwide fragrance market is projected to generate nearly USD 58.99 billion (around ?

5.22 lakh crore) — a testament to how perfumes have moved from occasional use into everyday fashion and beauty

routines.

This surge follows fragrance’s rise as one of the fastest-growing beauty categories, even as other segments like

makeup have struggled. Consumers are increasingly seeing perfume as a daily essential rather than something

reserved for special occasions.

From Occasional Accessory to Daily Ritual

Traditionally, many people wore perfume only for evenings or special events. But changing consumer habits show that

a growing number now incorporate fragrance into their everyday grooming routine. Industry insights suggest that

almost half of fragrance buyers regularly use scents as part of daily personal care — a shift that highlights scent’s

evolving role in self-expression and confidence.

Younger shoppers, especially Gen Z and millennials, are at the forefront of this trend. Fragrance has become an

accessible luxury, a way to personalise identity through scent that doesn’t break the bank — a factor boosting its

popularity among diverse age groups.

Why We’re Wearing Perfume More Often

1. Fragrance as Self-Expression

Perfume has moved beyond simply smelling nice — it’s now a unique form of self-expression. People select

fragrances to reflect mood, personality or even the vibe they want to project on any given day.

2. Mood and Memory Connection

Scent is closely tied to emotions and memories. Wearing a favourite perfume can evoke confidence, comfort or

nostalgia, making fragrance an emotional enhancer in daily life.

3. Diverse Scent Wardrobes



Instead of sticking to a single signature scent for life, consumers increasingly build fragrance wardrobes: lighter scents

for work, richer notes for evening and playful blends for weekends. This diversification reflects a broader cultural shift

toward individualised beauty routines.

Innovation and Market Dynamics

The fragrance boom isn’t just about more sales — it’s also spurring innovation within the industry. Fragrance houses

and brands are experimenting with new scent formats, sustainability initiatives, and even technology-assisted

development to create distinctive perfumes that resonate with modern lifestyles. This has broadened choices for daily

wear, encouraging consumers to explore and wear fragrance more often than before.
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