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India’s creator economy is rapidly evolving, with influencers playing an increasingly strategic role in brand growth,

consumer engagement and digital culture. The newly released 2025 Influencer Marketing Playbook by industry

platform Influencer.in provides a comprehensive snapshot of this dynamic landscape, spotlighting the creators shaping

trends across key categories including food, travel, lifestyle, beauty, tech and entertainment.

As influencer marketing continues to mature beyond sporadic social media promotions, brands are focused on

performance?driven partnerships, placing greater emphasis on creators whose content not only reaches audiences

but also drives measurable impact.

 A More Professional, Strategic Ecosystem

The Playbook underscores how influencer marketing in India has shifted from a purely promotional medium to a

professionally structured industry. Today’s marketers prioritise data?backed collaborations, long?term creator

relationships and niche content that resonates deeply with target audiences — whether in style, travel adventures,

beauty routines, tech insights or culinary journeys

This maturation mirrors broader industry trends showing continued expansion of India’s influencer landscape. Reports

indicate that influencer marketing is projected to grow significantly in 2025, with the creator economy driving substantial

consumer influence across categories and platforms.

 Mapping India’s Top Creators

The Playbook profiles a diverse set of digital influencers whose voices are shaping consumption and cultural trends:

Food creators turning recipes and restaurant stories into must?try experiences.

Travel influencers showcasing local and global destinations with compelling narratives.

Lifestyle and beauty personalities blending personal expression with aspirational content.

Tech reviewers guiding informed choices in gadgets and innovations.

Entertainment creators who fuse creativity with audience engagement.

These creators are helping brands connect authentically with niche and broad audiences alike, reinforcing that reach is

no longer the only metric — engagement, relevance and storytelling matter just as much.



What This Means for Brands

Today’s influencer partnerships reflect a strategic evolution: brands are investing in creators not merely for visibility but

for sustained growth — using creator content as a core component of marketing strategy rather than an auxiliary

tactic. This shift aligns with broader industry data, which shows a growing emphasis on influencer collaborations

delivering trust, purchase intent and consumer loyalty.

As Indian brands continue to foster relationships with creators across tiers — from mega influencers to micro and niche

voices — the Playbook serves as a key resource for understanding who’s leading the narrative in 2025 and how

marketers can navigate this fast?changing ecosystem.
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