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Indian fashion tech brand FashionLuvy has launched InstaTrial™, a pioneering doorstep fashion trial service

designed to transform how consumers shop for apparel online. This innovative offering allows customers to try fashion

items at their doorstep before making a purchase decision, addressing one of the biggest challenges of online

fashion shopping — uncertainty over fit and look.

Bridging the Gap Between Online and In-Store Shopping

Shopping for clothes online often comes with hesitation: will it fit right? Will it look as good as in pictures? InstaTrial™

aims to solve this by bringing the trial room experience to the customer’s doorstep. Instead of relying solely on photos or

size charts, buyers can try selected items at home, evaluate the fit, style and comfort, and then decide what to keep.

This service blends the convenience of ecommerce with the confidence of in-store fitting, potentially reducing

returns and enhancing overall customer satisfaction. It reflects how fashion retailers are innovating to meet evolving

consumer expectations in a competitive digital marketplace.

How InstaTrial™ Works

Under the InstaTrial™ model:

Customers select the fashion items they’re interested in.

A delivery partner brings these products to their home or preferred location.

Shoppers try on the items in comfort, without the rush of store fitting rooms.

Purchases are confirmed only after the trial — and items not selected can be returned on the spot.

This seamless approach aims to boost consumer confidence, increase conversions and cut down return hassles

— a particularly relevant proposition for India’s fast-growing online fashion sector.

A Game-Changer for Indian Fashion Retail

Industry analysts say InstaTrial™ could be a game-changer for mid-to high-end e-commerce fashion brands, especially

as Indian shoppers increasingly value personalised service and experiential shopping. By reducing friction points in

online purchases, the solution not only improves the customer experience but also supports sustainable operational

practices by curbing unnecessary returns — a significant issue in fashion e-commerce.



Experts suggest this innovation could encourage other retailers to experiment with similar hybrid models that combine

digital efficiency with tactile try-on convenience — ultimately reshaping the future of retail fashion in India
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