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H&M India has launched its official merchandise for Lollapalooza India 2026, returning as a festival sponsor for the

second consecutive year. The limited-edition collection — titled The Sound of Style — celebrates the energy of live

music and expressive fashion, with pieces designed for comfort, movement, and personal flair.

A Festival-Inspired Fashion Drop

The merchandise collection reflects the vibrant spirit of Lollapalooza India with bold graphics, a lively colour palette, and

relaxed silhouettes tailored for festival environments. Offering both women’s and men’s capsules, the range

emphasizes functional yet stylish pieces that transition effortlessly from afternoon sets to night performances.

Key items include graphic tees, cosy caps, and branded tote bags — all created to support self-expression and comfort

during long hours of concerts and events.

Campaign Anchored in Youth Culture

For the 2026 iteration, H&M India has teamed up with India’s teen boy band OutStation as the face of the campaign,

further strengthening the connection between fashion, music, and youth identity. The band — known for its energetic

performances and Gen Z appeal — embodies the ethos of the collection: fearless creativity and authentic self-

expression.

OutStation shared that performing on one of India’s biggest live music stages while representing a global fashion brand

was “an incredible opportunity,” and noted the enthusiastic response from fans to both the music and the clothing.

Design Highlights & Key Pieces

Beyond graphic tees and festival essentials, this year’s collection expands with fashion-forward pieces that resonate with

today’s style sensibilities:

Women’s Line: Lightweight co-ords, frill-detailed tops, and fluid silhouettes that balance comfort and trend-driven

style.

Men’s Edit: Updated graphic tees, breathable mesh shirts, resort styles, and relaxed fits ideal for outdoor events.

Special Capsule: A playful LinkedIn Park capsule nods to modern hybrid identities and cultural crossovers — a

fresh conceptual layer that taps into today’s multi-faceted youth culture.

Each piece is crafted to allow festival-goers to express individuality through style while staying comfortable for all-day

activities.



A Cultural Moment for Fashion & Music

Helena Kuylenstierna, Director of H&M India, commented that Lollapalooza India represents a key cultural touchpoint

and a “natural space” to engage with young consumers. She emphasized that fashion is an instrument of self-confidence

and cultural relevance — a philosophy embodied in this collaboration.

The partnership underscores how fashion brands are increasingly aligning with music festivals and youth culture to

create experiences that go beyond styling, linking personal identity with major cultural moments.

For more style updates & exclusive fashion stories follow  indiafashionicon.com

DISCLAIMER: THE VIEWS/CONTENTS EXPRESSED/PRESENTED HEREIN, WITHIN THIS ADVERTORIAL AND PROMOTIONAL FEATURE ARE THE SOLE AND EXCLUSIVE RESPONSIBILITY OF INDIVIDUAL

CLIENTS/EXPERT/THEIR AUTHORISED REPRESENTATIVE/PUBLISHER, TO WHICH EFFECT, PUBLICATION HOUSE/ITS REPRESENTATIVES/AFFILIATES ARE NOT RESPONSIBLE/LIABLE WHATSOEVER.

https://indiafashionicon.com/
https://indiafashionicon.com/

