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Lollapalooza India 2026 has once again expanded beyond music to become a brand?driven cultural phenomenon,

partnering with a wide spectrum of companies across fashion, technology, wellness, beauty, travel, food & beverage and

payments to create a community?oriented experience that resonates with festival audiences.

This year’s edition, scheduled for 24–25 January 2026 in Mumbai, promises not only an electrifying musical lineup but

also on?ground activations and purpose?led engagements that reflect the festival’s pulse and youth culture — blending

entertainment with branded cultural storytelling.

Big Brands Bring Integrated Experiences for Attendees

A host of global and homegrown brands are joining the festival to offer immersive experiences tailored to diverse

interests:

H&M returns with its official Lollapalooza India 2026 merchandise collection, marking its second year as a key

festival sponsor and deepening its connection with music and fashion culture.

Budweiser 0.0 headlines the BudX Stage once more, anchoring fan zones with themed attractions like Ferris

Wheel rides, interactive play spaces and experiential hangouts.

Johnnie Walker is introducing its latest non?alcoholic lemonade variant, positioning itself around evolving

consumer tastes within the live environment.

RuPay enhances access with RuPay Amplified Access, offering VIP perks and exclusive vouchers for

merchandise, signature drinks and curated food treats.

Airbnb debuts one?of?a?kind Experiences to bring attendees even closer to the festival’s energy, marking its first

global live?music partnership.

Liquid I.V. fuels festival goers with high?energy hydration experiences, featuring vibrant branded installations.

Google Search showcases AI Mode through an interactive installation that blends tech with on?site discovery.

A Cultural Moment Beyond Music

Festival organisers and brand partners alike highlight that today’s youth audiences care about meaningful engagement,

not just visibility. By aligning with Lollapalooza India — now India’s most anticipated live entertainment event — brands



are seeking to forge deeper cultural relevance, offering experiences that reflect lifestyle values and personal interests

rather than traditional advertising.

The partnerships at Lollapalooza India 2026 underscore how live festivals are becoming dynamic platforms for brand

storytelling, where immersive activations and curated moments help brands connect authentically with younger

consumers.

What Fans Can Expect

Beyond branded installations and merchandise, festival?goers can look forward to:

Exclusive merchandise drops from fashion partners like H&M that blend music, art and style.

Interactive stages and zones built around social play, experiences and community meet?ups.

Tech?infused installations that leverage AI and digital interfaces for real?time engagement.

Enhanced access options and VIP perks through partner programmes like RuPay’s Amplified Access.
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