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After more than 20 years in India, Italian menswear house Canali has not only expanded its retail footprint but also

cultivated a deep understanding of how to resonate with Indian consumers through craftsmanship and cultural

sensitivity. The brand’s journey — marked by a careful blend of heritage tailoring and contextual relevance — offers

valuable insight into how luxury fashion can authentically engage with local markets.

Canali’s story in India exemplifies consistency in craft and a long?term commitment to quality — ideas that have helped

it earn trust, admiration and repeat patronage among discerning fashion lovers here.

Craft as the Core of Identity

At the heart of Canali’s success is a commitment to artisanal craftsmanship rooted in Italian tailoring — a

philosophy that honours millennia?old techniques while embracing modern needs. The brand’s signature precision, hand

?finished details and timeless silhouettes reflect its “Made in Italy” ethos, which translates seamlessly across cultural

boundaries.

Rather than force a one?size?fits?all approach, Canali has focused on consistency in quality and design DNA,

ensuring that each garment — from suits and overcoats to casual knitwear — embodies its artisanal heritage even as it

adapts to contemporary wardrobes.

Local Sensibilities, Global Craft

Part of “doing India right” has been Canali’s willingness to listen to Indian consumers and reflect their lifestyle

preferences in its offerings. In recent years, the brand has observed shifts in the Indian market — such as a broader

age range of luxury shoppers and demand for wardrobe versatility — and responded with tailored collections that blend

Italian elegance with practical ease.

Canali’s portfolio now spans from classic boardroom suits to more relaxed, quiet luxury staples, bridging formal and

casual styles in ways that appeal to India’s diverse sartorial tastes.

Celebrating Craft Through Partnerships and Events

The brand’s 90th anniversary celebrations in India showcased just how seriously Canali takes its relationship with the

market. With gala events, fashion showcases and bespoke capsule collections displayed in Mumbai, Canali used its

milestone to highlight craftsmanship, heritage and cultural resonance.

These initiatives reinforce Canali’s belief that craftsmanship isn’t merely about product quality — it’s a bridge

between cultures, inviting local audiences to appreciate artistry and intentional design.



A Tailored Future With India in Focus

Looking ahead, Canali continues to emphasise both heritage and relevance. The Italian house’s focus on

craftsmanship, combined with a thoughtful interpretation of local preferences, positions it to deepen its roots in India’s

growing luxury market.

By blending quiet elegance with careful listening and cultural respect, Canali’s approach — centred on consistency, craft

and consumer empathy — offers a valuable model for global brands seeking meaningful engagement beyond their home

markets.
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