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In a country where the fashion industry has long ignored plus-size women, The Pink Moon emerged as a trailblazer.

Founded by Divya Goenka, the brand focuses on stylish, inclusive apparel for Indian women, providing options that

celebrate every body type. Today, it has become a symbol of empowerment, confidence, and choice in India’s fast-

growing fashion landscape.

A Gap in the Market

Goenka noticed a clear gap: Indian women with curves often struggled to find modern, trendy clothing that fit well. The

mainstream market catered largely to standard sizes, leaving a large segment underserved. Drawing on her passion for

fashion and entrepreneurship, Goenka launched The Pink Moon to bring quality, contemporary, and flattering

designs to plus-size consumers.

Growth Through Design and Empathy

The Pink Moon’s approach is design-first, customer-centric. Each piece is tailored to enhance comfort, style, and

confidence. From chic kurtis and sarees to everyday dresses and tops, the brand combines traditional Indian aesthetics

with contemporary trends. By understanding the needs of plus-size women, Goenka ensured inclusive sizing, fit

accuracy, and high-quality fabrics.

Digital-First Strategy

Much of The Pink Moon’s success comes from its digital-first strategy. Leveraging social media, influencer

partnerships, and e-commerce, the brand created a strong online community where women could share experiences

and style tips. This not only built loyalty but also helped the brand scale nationally without depending solely on retail

stores.

Recognition and Expansion

Within a few years, The Pink Moon became a well-known name in plus-size fashion, receiving acclaim from media

and fashion circles for promoting inclusivity. Plans for offline pop-ups, collaborations, and wider product lines signal

the brand’s ambition to further establish itself as a category leader in India.

Impact on Indian Fashion

By addressing a long-neglected market, The Pink Moon has changed perceptions around plus-size clothing in India. The

brand demonstrates that inclusive fashion is not just socially important, but commercially viable, inspiring other

designers to explore this segment.



From identifying a market gap to building a trusted, empowering brand, Divya Goenka and The Pink Moon have

proven that fashion can be both stylish and inclusive, creating a roadmap for future Indian entrepreneurs.
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