
The Story Behind the ?17,000 Leather Journal : Influencers’
Latest Obsession

Published on 21 Jan 2026 | By IFI Correspondent

A modest leather-bound journal, priced around ?16,000–?17,000, has unexpectedly become a viral hit among

influencers and creators — not because of celebrity endorsements or flashy branding, but due to its craftsmanship,

storytelling appeal, and social-media friendliness.

Luxury Meets Craftsmanship

The journal in the spotlight comes from Louise Carmen, a Paris-based luxury stationery brand founded in December

2016 by Nathalie Valmary. During a year-long family trip across Asia, Valmary grew frustrated managing multiple

sketchbooks, diaries, and notepads. This led her to create a modular leather journal that could evolve over time with

interchangeable refills and accessories — a concept that would later define the label’s signature design.

Unlike ordinary notebooks, Louise Carmen’s journals are crafted in France using vegetable-tanned leather designed to

age gracefully with use, developing a personal patina over time. What makes the purchase experience even more

distinctive is the boutique’s limited-entry setup: only a handful of customers are allowed in at once, creating a sense of

exclusivity around the product.

The Social Media Phenomenon

The rise of this luxury journal — often costing as much as a mid-range smartphone — is closely tied to its popularity on

platforms like Instagram. Influencers have turned the entire buying journey into content: from choosing leather swatches

and embossing styles to documenting the boutique visit itself. Videos showing the process of customization and the

journal’s tactile qualities have racked up millions of views, transforming what might have been a niche stationery item

into a lifestyle trend.

Creators describe the journal as more than just a notebook; for many, it’s a personal archive — a “notebook of your

life” that holds memories, plans, and creative ideas. Because the journal is designed to be refillable and upgraded over

time, influencers highlight its longevity as a reason they justify the high price tag.

Luxury Experience Over Brand Logo

Unlike conventional luxury purchases driven by big-name logos or fashion houses, the appeal of this leather journal lies

in hands-on craftsmanship and experiential storytelling. Influencers often frame the purchase around sensory

moments — the feel of the leather, the embossed initials, and the boutique’s quiet ambiance — creating content that

resonates with audiences who crave “slow luxury” over instant gratification.



This trend reflects a broader shift in luxury consumption, where authentic experiences and personal meaning

increasingly outweigh traditional status symbols. The journal’s popularity, especially among creative professionals and

travel-savvy audiences, underscores how luxury can be reimagined beyond handbags and watches to include everyday

objects imbued with character and personal expression.

Criticism and Commentary

As with many viral luxury items, online discussions haven’t been unanimously positive. Some critics question whether

the high price truly reflects value, noting that traditional notebooks can perform the same basic function for a fraction of

the cost. However, defenders of the trend argue that the emotional and aesthetic experience — amplified through

social media narratives — justifies the premium for many buyers.
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