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American Eagle, the US-based fashion and lifestyle brand known for its denim and casualwear, has taken a major step

into sports culture by signing Spanish football star Lamine Yamal as its Global Brand Ambassador under a landmark

five-year contract — the company’s first multi-year partnership of this kind. The collaboration will officially begin in

summer 2026.

A Strategic Move Into Sports and Youth Culture

The partnership with Yamal marks a clear strategic shift for American Eagle toward engaging with global sports

communities and youth culture. The deal will see Yamal front multiple international campaigns and collaborate on

limited-edition product releases, aligning the brand’s image with the widespread appeal of football — a sport with one

of the largest global followings.

Jennifer Foyle, President and Executive Creative Director of American Eagle and Aerie, said the tie-up reflects the

brand’s focus on culture and community, emphasising that sports — especially soccer — is a central element of how

many young consumers express identity and style.

Why Yamal is the Ideal Fit

Lamine Yamal, one of the most exciting young talents in world football, currently plays for FC Barcelona and the Spain

national team. Known for his explosive pace, technical ability, and rising global profile, Yamal embodies qualities that

resonate with fashion-minded, trend-setting consumers. Off the field, he has shown a keen interest in fashion and

personal style — a synergy American Eagle believes will energise its brand narrative and reach.

On his appointment, Yamal shared his enthusiasm for the collaboration, saying he looks forward to bringing his “energy

and style to life” with the brand’s products — signalling his comfort with blending sport and fashion.

What Fans Can Expect

The multi-year agreement will encompass several seasons, including promotional campaigns timed around major

football events such as the 2026 FIFA World Cup — jointly hosted by Canada, Mexico, and the United States.

Yamal’s involvement could extend beyond traditional advertising to signature collections and limited-edition drops

inspired by his influence and global appeal.

This partnership represents a broader industry trend where lifestyle and fashion brands increasingly collaborate with

high-profile athletes to capture the intersection of sport, culture, and personal style — reaching consumers in new and

more personal ways.
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