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“Clothes are not just garments, they are our identity.”

This belief lies at the heart of Mayka The Woman’s World, a women’s retail brand that has steadily built its reputation

on trust, relationships, and customer satisfaction. Owned by Rupali Himanshu Ojha, the store represents more than

fashion—it reflects emotion, confidence, and connection.

A Retail Brand Built on Relationships

Unlike conventional retail models that focus on one-time transactions, Mayka The Woman’s World emphasizes long-

term relationships. Customers are not treated as buyers but as family members, creating a bond based on trust and

consistent service.

The brand believes in building lifelong partnerships rather than short-term sales, a philosophy that has helped it earn

strong customer loyalty in a short span of time.

Customer Satisfaction at the Core

Customer satisfaction remains the top priority at Mayka The Woman’s World. The store aims to offer exclusive and

globally inspired designs at affordable, local prices, making premium fashion accessible to women from all

backgrounds.

This balance between quality, affordability, and service has become a defining feature of the brand.

A Journey That Began in June 2022

Established in June 2022, Mayka The Woman’s World has grown steadily with the continuous support and

encouragement of its customers. Their trust has played a key role in helping the brand reach new milestones and

strengthen its presence in the retail fashion space.

Vision for the Future

Looking ahead, Rupali Himanshu Ojha envisions transforming Mayka The Woman’s World into a one-stop solution for

women’s wedding needs. The future roadmap includes:

Complete wedding wear solutions for women

Customisation services



Gifting and allied fashion products

This expansion aims to make Mayka a comprehensive destination for celebrations, especially weddings.

Gratitude and Commitment

Through IFI, Mayka The Woman’s World expresses heartfelt gratitude to its customers for believing in the brand and

motivating it to continuously improve services. This trust serves as the foundation for future growth and innovation.

A Brand Rooted in Values

With a customer-first approach, global fashion sensibility, and a strong emotional connection with its clientele, Mayka

The Woman’s World continues to grow as a retail brand that values relationships as much as style—setting an example

of how trust and fashion can go hand in hand.

Selected for Maharashtra’s Prestigious Awards

Recognizing her dedication and achievements, she has been selected for the prestigious “Maharashtra Business Icon

2025 / Maharashtra Style Icon 2025 / Maharashtra Fashion Icon 2025” awards.

This honour is being presented by Reseal.in and India Fashion Icon Magazine, celebrating Maharashtra’s emerging

entrepreneurs and artists.

The selection marks a proud moment not only for her, but also for the entire region.

Presence of Renowned Film Personalities                                         

The grand award ceremony will be graced by celebrated film personalities:

Ms. Varsha Usgaonkar (Bollywood Actress)

Ms. Sonalee Kulkarni (Indian Actress)

Ms. Prarthana Behere (Indian Actress)

Event Hosted Under Expert Leadership

The event is organized under the leadership of Mr. Sudhir Kumar Pathade, Founder & CEO of Reseal.in (Sure Me

Multipurpose Pvt. Ltd.), who continues to provide a national platform for Maharashtra’s rising entrepreneurs, designers,

and creative talent.

For more style updates & exclusive fashion stories follow  indiafashionicon.com
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