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Indian watch brand Rotoris has officially entered the market with the launch of its online store, marking a significant

step for the homegrown lifestyle and accessory segment. The brand’s digital debut serves as the first public touchpoint

for customers to explore its collection of analog watches, reflecting a growing trend of direct-to-consumer launches in

India’s burgeoning fashion and accessory space.

Focus on Design and Collections

Rotoris enters the market with a lineup of men’s watches that aim to blend engineering-forward design with modern

aesthetics. While detailed product specifications and pricing continue to unfold, the initial online presence highlights the

brand’s positioning in the premium analog category, targeting consumers interested in style, craftsmanship and

collectible timepieces.

Backing and Strategic Growth Plans

The launch comes on the heels of significant seed funding, with the company raising around $3 million from a roster

of investors including well-known names in India’s startup ecosystem. The funding will be used to build manufacturing

capabilities, boost product engineering, expand supply chain relationships, and support marketing and branding efforts

as Rotoris ramps up its presence.

Plans also extend beyond online sales: Rotoris has announced intentions to open an “experience store” in New Delhi,

a physical space that will allow customers to see and try watches in person — a growing omnichannel trend among

premium D2C brands in India.

Positioning in India’s Watch Market

India’s watch market has been expanding rapidly in recent years, especially in premium and luxury segments, driven

by rising fashion consciousness and an appetite for sophisticated accessories. Domestic brands like Rotoris are

positioning themselves to capitalize on this wave by offering designs with high-end touches and aspirational appeal.

As the brand’s online store gains traction and new collections are rolled out, Rotoris will compete with both international

names and emerging Indian competitors seeking to define a unique identity in the traditional timepiece category.
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